gth Annual AUGI
alary Survey-

it

In July, we asked our user community
to volunteer a few minutes of their time to
provide some information for the 9th An-
nual AUGI Salary Survey. You'll notice that
participation has dropped a little bit from
last year. The economy still appears to be
taking a toll on our industry, and I person-
ally know quite a few folks who have had to
find another line of work. It’s a shame their
experience isn’t being put to use.

We really appreciate those who did par-
ticipate in this year’s survey. We are report-
ing on what our members tell us, and if we
didn’t have your data, we wouldn’t have
these results to share. Thank you!

As an introductory note to those who
did not take part this year, this is an anony-
mous, 19-question survey which is re-
ported in broad groups and is in no way
traceable to you as an individual. So please
come back next summer and add a voice
for your industry.

> had 4,245 responses to the survey
this year. Our international participation
is still roughly 30% of the overall input. It
looks like women’s marketshare has crept
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up a percent since last year to 16.5%, which
hasn’t really deviated much from the 15%
reported in the first AUGI Salary Survey
back in 2002. Men are reporting earnings
9% higher than women, so that gap has
narrowed a little bit (but women tend to
work fewer hours and have more benefits,
so it might not be as bad as it sounds).

In 2006, as a result of a user’s suggestion,
we added an option to report a decrease in
salary. Through 2008, the average was 3%
of users experiencing a salary reduction.
In 2009 and 2010, that number increased
fivefold. This year, 15.4% of our members
reported a reduction in pay.

While only 45% of our members report-
ed receiving a raise this year, those that
did had an average of 6.5% increase (the
number of users who reported receiving
higher than a 15% increase was more than
double that of last year, so that has pulled
the number up a little).

Feelings of Job Satisfaction have dipped
a little bit (5% fewer report being ‘Satis-
fied” or ‘Very Satisfied’), but, strangely
enough, feelings of Job Security have re-
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mained fairly steady (with over 74% of
responents reporting they felt ‘Secure’ or
‘Very Secure’).

Other noteworthy items are that the
highest paying field seems to be, by far,
Petroleum/Gas/Biofuels, and the number
of BIM Managers has doubled from last
year (from 3% to 6% of total respondents).

I hope next year’s survey brings higher
participation and greater levels of security,
satisfaction, and an end to those decreases
in pay for our membership.

If you have any questions, please
read the FAQ posted on the AUGTI site,
and feel free to send suggestions to

salarysurvey@augi.com.

Melanie Perry is Facilities-
Management CADD/BIM
coordinator working for
BJC Healthcare. She is the
. Salary Survey Manager,
- the AutoCAD Community
' Chair, and a freelance writ-
er @ technical editor. Melanie can be reached
at mistressofthedorkness@gmail.com.
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Non-U.S. Responses
by World Region

Africa: 60
Asia: 361

. ) Caribbean:5
Responses by United States Region Central America: 23

[@ Atlantic: j568 O Pacifi§: 549 Europe: 426
[ Midwest: VA M South: >48 Middle East: 42
[l Mountain: 195 W Southwest: 372 Canada:321

South America: 49

Employee Age Employee Gender
AGE # RESPONDENTS GENDER # RESPONDENTS
M 25-unoer 235 i MALE 3,543
o 2630 729 M FeEmALE 702
M 3140 1,475
i 4150 1,012
M 5150 619
M c0-65 144
- 65-0OVER 31
Compensation Hours Worked Per Week
SALARY TYPE # RESPONDENTS HOURS # RESPONDENTS

Il uNDER 40 437

o) 1,957
M 4150 1,651
il 51-0VER 200

~ EHOURLY 1,489
: il SALARY 2,713
M sALARY NE 476
Wl SELF EMPLOYED 141
M oTHER 26
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Field/Industry Annual Compensation in 2010

Aerospace 22
Architecture 1,135

Audio Visual 16
Automotive 13

Building Automation 6
CAD 158

Chemical 16
Civil/Srv/GIS 591
Construction 280
Education/Training 44
Electrical/Electronics 19
Facilities Management 63
Government 173

Interior Design 45
Landscaping 35

$0-25,000 305
$25,001-30 120
$30,001-35 178
$35,001-40 298
$40,001-45 416
$45,001-50 474
$50,001-55 446
$55,001-60 400

$60,001-65 379

Medical 17 $65,001-70 292

MEP 452
Manufacturing 322 $70,00175 214
Mining 47 $75-001-80 168

Petroleum/Gas 95
Sales/Marketing 7
Semiconductor 5
Shipbuilding 19
Software 20

Structural 302
Telecommunications 47
Tool/Die/Molding 5
Transportation 47
Other 244

$80,001-85 126

$85,001-90 101

soo,00r95 76 [
$95,001-100 66 -
6

over $100,000 18

|
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Job Title/Function Salary Change in Last 12 Months

Account Executive 4
Architect 389

BIM Manager 258

CAD Manager 586
Computer Programmer 21
Designer 1,014

Drafter 878

Decrease 654
Increase 1,920

Same 1,671
0 500 1,000 1,500 2,000

Percentage of Increase

1

Engineer 355 . 1-2% 628
Instructor/Trainer 83 [ | 34% 656
IT Manager/Admn 52 u

Land Surveyor 38 57% °
Project Manager  2m 8-10% 164
Tool Designer 9 [ | 11-15% 04
Other 347
. over 15% 378
0 200 400 600 800 1,000 1,200
How Big Is Your Department
Employee Benefits

10 or fewer 2,519

Medical Insurance 3,369
11-50 1,451

510rmore 275 .

0 500 1,000 1,500 2,000 2,500 3,000

Dental Insurance 2,723
Paid Vacation 3,561

Retirement Plan 2,787
How Big Is Your Company
100rless 568

Childcare Assistance 291

Continuing Education 1,549

n-25 579
Flextime 2,022 26-50 543
51100 543

Telecommuting 634

101200 473 |

None of the Above 223 2010r more 1,539

0 500 1,000 1,500 2,000 2,500 3,000 3,500 4,000 0 500 1,000 1,500 2,000
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AVERAGE SALARY BY JOB TITLE/REGION

Survey respondents were asked to provide their salary data in U.S. dollars. They were given access to an online currency translator to assist them in this effort.

Designer Drafter
Atlantic $56,452.10
Midwest  $52,916.67
Mountain $55,069.44

Atlantic $49,166.67

Midwest $44,914.38

Mountain $45,284.09
Pacific $59,724.41 Pacific $52,087.16
South $55,081.17 South $40,805.08
Southwest  $60,714.29 Southwest  $45,978.26
Australia $67,336.96 Australia $62,500.00
Canada $59,968.35 Canada $54,081.63
Great Britain  $47,931.03 Great Britain  $40,000.00
Other $38,861.11 Other $33,147.32
Overall $55,431.46 Overall $46,215.83

0O 10 20 30 40 50 60 70 80 0O 10 20 30 40 50 60 70 80

CAD Manager Engineer
Atlantic $63,598.48
Midwest $57,870.37
Mountain $64,218.75

Atlantic $67,500.00

Midwest $62,773.44

Mountain $67,794.12
Pacific $71,107.59 Pacific $70,053.19
South $60,367.65 South $64,423.08
Southwest  $65,636.36 Southwest  $62,053.57
Australia $79,583.33 Australia $60,277.78
Canada $69,642.86 Canada $70,500.00
Great Britain  $51,013.51 Great Britain  $45,555.56
Other $45,443.55 Other $33,240.74
Overall $62,013.65 Overall $57,161.97

0 10 20 30 40 50 60 70 80 0 10 20 30 40 50 60 70 80
Architect Project Manager
Atlantic $63,366.67 Atlantic $74,919.35
Midwest $52,741.94 Midwest $55,138.89
Mountain $57,000.00 Mountain $53,409.09
Pacific $71,306.82 Pacific $62,589.29
South $58,355.26 South $56,893.94
Southwest  $55,000.00 Southwest  $56,911.76
Australia $63,833.33 Australia $67,500.00
Canada $70,714.29 Canada $68,750.00
Great Britain  $51,428.57 Great Britain  $57,500.00
Other $30,833.33 Other $41,093.75
Overall $54,209.51 Overall $58,436.02
0 10 20 30 40 50 60 70 80 0 10 20 30 40 50 60 70 80

BIM Manager Instructor/Trainer

Atlantic $66,985.29
Midwest $59,600.00
Mountain $66,136.36
Pacific $67,023.81
South $60,166.67
Southwest  $62,500.00
Australia $77,500.00

Atlantic $68,333.33
Midwest $52,166.67
Mountain $55,000.00
Pacific $70,833.33
South $58,611.11
Southwest  $53,076.92
Australia $72,500.00

L

Canada $63,888.89 Canada $84,166.67
Great Britain  $56,136.36 Great Britain  $40,000.00
Other $51,600.00 Other $31,931.82
Overall $62,790.70 Overall $51,475.90

0 10 20 30 40 50 60 70 80

o

0 20 30 40 50 60 70 &0

IT Manager/Admin Miscellaneous Job Titles
Atlantic $76,785.71 Not Enough Response for Regional Breakdowns

Midwest $64,375.00
Mountain $77.500.00 Account Exec  $ 45,000.00

Pacific $76,500.00 Computer Prog $ 58,690.48
20“"2 gg;ggggz} Land Surveyor $ 56,447.37
outhwest ,500. .

Australia $67.500.00 Tool Designer  $ 47,222.22

Canada $57,500.00 0 10 20 0 40 %0 €0
Great Britain  $73,750.00

Other $50,416.67

Overall $68,028.85
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AVERAGE SALARY BY INDUSTRY/REGION

Architecture Civil/Surv/GIS

Atlantic $60,081.97 Atlantic $59,479.17
Midwest $51,410.89 Midwest $53,153.41
Mountain $49,825.58 Mountain $51,406.25
Pacific $60,714.29 Pacific $63,797.47
South $53,576.92 South $52,630.43
Southwest  $50,727.85 Southwest  $61,186.44
Australia $63,928.57 Australia $69,523.81
Canada $60,576.92 Canada $61,813.73
Great Britain  $48,278.69 Great Britain  $47,222.22
Non-US $37,195.51 Non-US $30,535.71
Overall $53,259.91 Overall $54,957.70

10 20 30 40 50 60

Manufacturing MEP

Atlantic $61,538.46 Atlantic $58,014.71
Midwest $53,790.32 Midwest $55,203.49
Mountain $54,500.00 Mountain $59,038.46
Pacific $60,147.06 Pacific $61,762.30
South $55,071.43 South $52,916.67
Southwest  $65,357.14 Southwest  $53,333.33
Australia $60,500.00 Australia $64,473.68
Canada $59,907.41 Canada $56,759.26
Great Britain  $46,000.00 Great Britain  $48,833.33
Non-US $36,647.73 Non-US $40,256.41
Overall $53,936.34 Overall $55,199.12

10 20 30 40 50 60

o
)
IS
N
S)
w
)
B
]
o
3
(o2}
3

o

Structural Construction

Atlantic $58,712.12 Atlantic $60,000.00
Midwest $53,109.76 Midwest $53,012.82
Mountain $52,916.67 Mountain $60,000.00
Pacific $61,666.67 Pacific $69,102.56
South $53,030.30 South $59,296.88
Southwest  $56,339.29 Southwest  $59,880.95
Australia $79,117.65 Australia $63,500.00
Canada $62,142.86 Canada $66,300.00
Great Britain  $43,815.79 Great Britain  $55,714.29
Non-US $37,386.36 Non-US $34,183.67
Overall $55,918.87 Overall $56,223.21

10 20 30 40 50 60

CAD Government

Atlantic $60,576.92 Atlantic $64,404.76
Midwest $52,708.33 Midwest $58,636.36
Mountain $55,714.29 Mountain $64,000.00
Pacific $48,409.09 Pacific $68,000.00
South $44,833.33 South $54,090.91
Southwest  $38,611.11 Southwest  $55,625.00
Australia $70,500.00 Australia $51,666.67
Canada $54,375.00 Canada $63,750.00
Great Britain  $48,500.00 Great Britain  $43,500.00
Non-US $36,097.56 Non-US $40,277.78
Overall $48,006.33 Overall $59,985.55

o

W

o

10 20 30 40 50 60

Miscellaneous Industries
Not Enough Response for Regional Breakdowns

Petroleum/Gas  $73,894.74
Facilities Mgmt.  $62,023.81
Mining $63,936.17
Telecomm. $58,882.98
Transportation  $56,276.60
Interior Design ~ $46,722.22
Education/Trng. $51,079.55
Landscaping $46,142.86
Aerospace $64,431.82
Software $65,250.00

Electrical/Elctrncs. $58,947.37
Shipbuilding $65,394.74
Medical $46,029.41
Audio Visual $57,031.25
Chemical $63,281.25
Automotive $47,307.69
Sales/Marketing  $43,214.29
Bldg. Automation $57,500.00
Semiconductor  $50,000.00
Tool/Die/Molding $51,500.00

0 10 20 30 40 50 60
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AVERAGE SALARY BY MAJOR FACTORS

Education Level/Degree Attained

Diploma/GED 314

Vocational 827

Associates 1,278

Bachelor's 1,249

MBA 93

Other Masters 368

Ph.D. 9

Other 107

300 600 900 1200 1500

Average Pay Per Gender
Combined $55,392

Male $ 56,248

Female $51,072

0 10000 20000 30000 40000 50000 60000

Average Pay By Work Location

Urban $ 56,002
Suburban $ 54,154
Rural $ 53,583

0 10000 20000 30000 40000 50000 60000

Average Pay By Years of Experience

0-2 Years $42,679
3-4 Years $ 41,846
5-6 Years $ 44,767
7-8 Years $49,011
9-10 Years $52,898
11-12 Years $ 55,757
13-15 Years $ 57,436
over 15 Years $64,790

0 10000 20000 30000 40000 50000 60000 70000

Average Pay By Years at Company

0-2 Years $51,142
3-4 Years $ 48,712
5-6 Years $ 55,013
7-8 Years $ 55,756
9-10 Years $ 58,386
11-12 Years $ 57,209
13-15 Years $ 63,008
over 15 Years $ 66,165

0 10000 20000 30000 40000 50000 60000 70000

Average Pay By Education Level

Diploma/GED $ 55,088
Vocational $ 55,402
Associates $ 54,943
Bachelor's $ 55,943
MBA $50,511
Other Masters  $ 56,427
Ph.D. $ 55,000
Other $ 55,864

O 10000 20000 30000 40000 50000 60000

Feelings of Job Satisfaction

' VERY SATISFIED
‘ SATISFIED
[ NEITHER

[l DissaTisFIED

Feelings of Job Security

' VERY SECURE

| SECURE

[l NETHER

{4 SOMEWHAT INSECURE

il iNsecure

Percentage of members with a
Bachelor’s Degree or Higher

2002  26.5%
2003 29.7%
2004  31.9%
2005  32.5%
2006  34.5%
2007  36.6%
2008  35.7%
2009  37.0%
2010 40.5%

1,234
1,835
566

. SOMEWHAT DISSATISFIED 442

168

1,166
1,991
626
297
165
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AUGI Podcasts -
Career Adwce

With the results from AUGI’s Annual
Salary Survey provided in this issue of
AUGIWorld, many of you are looking to
see how you match up to others and where
the best salaries are located. With this
comparison you may be thinking that you
need to polish up your resume and look
to see what’s out there as you think about
your next career move.

Others may be trying to reenter the job
market after a hiatus (planned or not). You
may be looking for employment and won-
dering when the economy will stop sput-
tering and get moving.

Any of these career states can be ad-
dressed by actions that you can take to
make things happen.

I had the chance to sit down with
AUGTs Salary Survey Manager Melanie
Perry (whom some of you may know as the
Mistress of the Dorkness from her blog).
We talked about career moves, resume
refreshes, networking, and so much more.
We recorded the sessions and posted them
on BLAUGL. Even if you are not actively
looking for your next position at this time,
it is worth listening to. Go to BLAUGI.
com and click on the Media link at the top.

In Part One of the six-part series, we
discussed where to look for job postings.
It is crucial to look at the right sites and
locations to find those areas that are active
and have openings. Search the most popu-
lar sites as well as the more obscure. Don’t

forget about the associations you belong
to, as many of those might have job post-
ings as well.

In Part Two, Melanie discusses the
process of the Salary Survey and the re-
sponses we received for this years survey.
The Salary Survey provides geographi-
cally specific information, so it is relevant
to all. Melanie speaks to the relevance of
the dollar figures produced by the Salary
Survey and how it fits together with other
surveys to give a full orbed perspective on
the market.

Part Three moves into the concept of
networking—the connections you have
with others—and how that can help in a
job search. There are online sites that help

www.AUGI.com EgJAUGI
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in this process such as LinkedIn and
others. Other sites related to
professional  organiza-
tions might also pro-
vide interactions
with others.
Recommenda-
tions include
how to net-
work, who to
network with,
and when to
do it. Also dis-
cussed is the
value of giving
to others first.
Part Four
tinues on with resumes
and cover letters. We dis-
cussed what needs to be on your re-
sume. Things like references and correct
information. I mentioned that the point
of a resume is to get an interview. No one
gets hired on their resume alone. The
resume is what gets you in front of your
perspective employer for an interview. It
needs to be polished and focused on mak-
ing them interested in finding out more.
Cover letters are discussed and even how
to deliver the information to the firms you
have targeted. Presentation is critical at
every level.

con-

Part Five is dedicated to inter-
viewing skills. Starting off

with a firm handshake

handle the work. Presenting your best side
is important as well—be open, honest, and
yourself.

and a  confident Part Six finishes the series with tips on
manner will make increasing your marketability. Selling the
the  interview  brand thatis “you” is very important. Make

go well. The sure that people see the brand that you
exchange of want them to see. Internet searches turn
questions and  up all kinds of information that says things
answers will  about you. Maybe do a little more public

be how the
firm will mea-
sure your “fit”
and how they
think you will

speaking. Get in front of others in more
ways than one.

By listening to this six-part series and
putting some of the ideas into practice, you
may increase you marketability and see
progress in your career. The podcasts are
under ten minutes each, so you can listen
in small chunks of time.

Finding A Design Job - Partl.mp3
(8676.7K)

Mark W. Kiker is president
of the AUGI Board of Di-
rectors. He is a National
CAD Standards Project
~ Team Member and team
‘ member of the National

BIM Standard. Mark is
general editor of BLAUGI and also publishes
caddmanager.com, the CADD Manager’s
journal, as well as the caddmanager.com
blog. He is a returning faculty member at
Autodesk University. He is currently chief
information officer for HMC Architects in

Finding A Design Job - Part 2.mp3
(7610.7K)

Finding A Design Job - Part 3.mp3
(8440.9K)

Finding A Design Job - Part 4.mp3
(8494.0K)

Finding A Design Job - Part 5.mp3
(8242.7K)

Finding A Design Job - Part 6.mp3
(8241.7K)
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Conversiop

Ontario, California.

Bluebeam Q is the ultimate solution
for automating the conversion of CAD
drawings and documents to PDF. The
smart and reliable way to centralize
PDF processing and publishing, Q is a
powerful PDFin' machine that goes
beyond PDF conversion to automate
your workflow.

CCESsFy; )

Add text stamps

Rotate PDF pages
Combine PDFs

Insert PDF coversheets
Apply headers & footers
Flatten markups

Import & export markups

Get in Q at

bluebeamQ.com/automate

call us|at 866.496.2140 or email
getinQ@bluebeam.com
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pDF WP 4
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